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Introduction 

Wiltshire Council and its partners are committed to developing and delivering services that 
reflect the differing needs of local communities in Wiltshire. In order to do this effectively, we 
need to understand what really matters to residents. A survey was carried out in December 
2011 inviting Wiltshire residents to comment on a range of topics that affect life where they 
live. This included: 
 
• How and what we spend money on 
• What we can do to improve life  
• How we can improve safety  
• The natural environment 
• Resident’s views on other public services 
 
The findings of this survey will be used by the council and partners, including NHS Wiltshire, 
Wiltshire Fire & Rescue Service and Wiltshire Police, to develop policies that meet the needs 
of local communities. 

This report is designed to be read as a supplement to the main ‘what matters to you survey, 
2011’ report. This supplement continues the community area analysis from the main report 
by exploring questions that were not approached at a community area level previously. 

 

Methodology 

Types of questions asked 

The survey asked questions about residents’ local neighbourhoods, their lifestyle and health, 
council spending and the natural environment. Question responses are analysed by topic 
and by community area.  

 

How residents participated  

Adult residents were selected from the Wiltshire People’s Voice panel and the LLPG 
residential address list. Questionnaires were also made available at Area Board public 
meetings and at various other locations such as libraries, leisure centres and children 
centres. The survey sample was proportionally distributed amongst Wiltshire’s 20 community 
areas. 

Questionnaires were completed on paper or online. A total of 7,741 people responded to the 
survey, 80% of which were filled out on paper, 20% filled out online. It was possible to 
identify 350 respondents from the Salisbury Community Area (CA). Of these respondents 
82% responded by paper and 18% completed an on-line survey. 
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Using the results 

The Joint Strategic Assessment for Wiltshire and the Joint Strategic Assessments for 
the 20 community areas 

The Joint Strategic Assessment (JSA) for Wiltshire was adopted by the Wiltshire Public 
Services Board in April 2011. In this document, Wiltshire’s priorities were brought together 
into a single report. The JSA contains contributions from each of the thematic delivery 
partnerships, and identifies key priorities for topics including housing, economy, health, 
children and young people and the environment.  

The JSAs for Wiltshire’s 20 community areas were released in autumn 2011 and their 
purpose was to support commissioning decisions and the development of strategic and local 
community plans by setting out the key issues based on local level data, information and 
knowledge. The ‘What Matters to You’ survey will add to the knowledge base that feeds into 
the JSAs. 

 

Evidence for service planning 

The survey forms part of the evidence base to inform service planning by Wiltshire Council 
and partners. It will assist in identifying trends and priorities, profile communities and target 
resources.  

 

Source of information for the public  

The ‘What Matters to You’ survey report is accessible by the public who require access 
under the Freedom of information Act 2000. Documented findings are also used as feedback 
for the residents who have participated in the survey as well as providing a useful source of 
information for interested parties e.g. voluntary groups, community groups, business 
community, academics and researchers. The full report can be accessed at 
www.intelligencenetwork.org.uk. 
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Key messages in this report 

This section draws out a number of key messages for the Salisbury CA. Please note that all 
the figures quoted have been rounded. 

 Speeding vehicles was the most frequently selected problem in the Salisbury CA 
(39% selected). 
 

 Over half of the Salisbury respondents think that health services are most important 
in making a local area a good place to live; 53%.  
 

 The level of traffic congestion was selected most frequently as needing improving in 
the Salisbury CA; 40%. 
 

 A large majority of Salisbury residents believe more money should be spent on the 
maintenance of existing roads; 71%.  
 

 Other services with a notable number of increase expenditure proponents include: 
housing- more affordable housing (45%); adult social care services for older people 
(45%); and new road and road improvements (43%). 

 
 A few services have a notable number of respondents who wish for less money to be 

spent on them. These are; archives and public records (46%); and housing and 
council tax benefit (34%). 
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Demographic profile of respondents 

This section presents the relevant demographic characteristics of the survey respondents 
from Salisbury CA. At least 350 Salisbury CA residents responded to the survey.  
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 In terms of gender 
representation, 58% 
are female and 42% 
are male. 

 
 The working age group 

represents 60% of all 
respondents and the 
older age group, 40%. 

 
 A breakdown of 

respondents by 
narrower age bands 
shows that the 55 to 
64s and 65 to 74s have 
the largest number of 
respondents; 25% and 
21% respectively 

 

 The 16 to 24 and 25 to 
34 age groups have 
the fewest number of 
respondents with 1% 
and 6% respectively. 

 
 

 The majority of 
respondents, 68%, 
have lived in their local 
area for 10 or more 
years. The percentage 
of respondents that 
have lived in their local 
area between three 
and nine years is 21%. 
 

 
 Only 12% of 

respondents have lived 
in the local area 
between zero and two 
years. 
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 The majority of 
respondents stated 
that they have no 
disabilities; 68%. 
 

 The largest reported 
disability was a 
physical disability; 
20%. 

 
 The retired group 

represents 41% of all 
respondents and the 
working group 
(working full or part 
time), 47%. 

 
 The other groups are 

made up as follows: 
looking after the 
family/home, 3%; long 
term sick/disabled, 
5%; unemployed 
group, 3% and doing 
something else, 1%. 

 
 In terms of ethnicity 

the vast majority of 
respondents are non-
minority ethnic; 99%. 



‘WHAT MATTERS TO YOU SURVEY' SALISBURY COMMUNITY AREA May 2012 

 

Page 9 
 

Local Area 
Thinking about this local area, how much of a problem do you think each of the 
following are? 
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Wiltshire Salisbury

A large majority of the respondents from Salisbury CA perceive speeding vehicles to be a very 
big or fairly big problem; 39%. Rubbish or litter lying around was the second highest option; 33%.  
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Still thinking about your local area, which of the things below, if any, are the most 
important in making somewhere a good place to live? 
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a good place to live

Wiltshire Salisbury

Over half of the Salisbury CA respondents’ believe that health services are the most 
important thing in making the local area a good place to live; 53%.  

Many other factors were thought by the Salisbury CA residents to be important in making 
somewhere a good place to live. These include: Road and pavement repairs (42%); clean 
streets (40%) parks, green spaces and countryside (40%); and job prospects (39%). 

Interestingly access to nature and community activities were less frequently selected as 
important by Salisbury CA residents than the Wiltshire average; 36% compared to 45% 
and 19% compared 29% respectively. 
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Still thinking about your local area, which of the things below, if any, most needs 
improving? 
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Wiltshire Salisbury

The level of traffic congestion was the most frequently selected issue that respondents 
cited as most needing improving; 40%. This is unusual as the Wiltshire average placed the 
level of traffic congestion as the fourth highest option.  

Other top selections for Salisbury CA include: road and pavement repairs (38%) and 
activities for teenagers (36%). 
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Council spending 
Bearing in mind that raising the standard of one service will usually involve lowering 
the level of another or increasing council tax, do you think that the council should 
spend more, the same or less on the following services. 
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A large majority of Salisbury CA residents believe more money should be spent on the 
maintenance of existing roads; 71%. This is also the main concern for the Wiltshire average; 
61%. Other services have a mixed response; most services have around 50% who wish for the 
same level of spend. 

Some services do have a large proportion of respondents who do wish for a greater 
expenditure. These include: housing- more affordable housing (45%); adult social care services 
for older people (45%); and new road and road improvements (43%). 

Few services have a notable percentage of respondents who wish for less money to be spent 
on them. The exceptions are archives and public records (46%); and housing and council tax 
benefit (34%). 
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This document was published by Wiltshire Council Research. 
 

You can contact us in the following ways: 
 
By telephone 
0300 456 0100 
 
By post 
Wiltshire Council, County Hall, Bythesea Road, Trowbridge, Wiltshire BA14 8JN 
 
By email 
research@wiltshire.gov.uk 
 
By web 
www.wiltshire.gov.uk 
www.intelligencenetwork.org.uk 


